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Subject:  Board  M&A  update  
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Not an exhaustive list, but these are all related. No single independent 
reason to acquire. 

Products 
- Plays to the strength of our Sales & CS teams and existing channel 

- Augments our organic ability to stay best-in-class in an incredibly 
fast-moving market space 

- This includes TECHNOLOGY that is critical for product development, 
but we'd lean towards GA products that we can start selling 
immediately 

Customers 
- This includes actual customers and ACCESS to new sets of 

customers & markets 

- Example of access: We currently do not have a strong agency 
channel, but the right offering could immediately open this up 

- This also includes acquiring a product that is already in use by a 
large % of our customers so that we can claim a greater % of their 
social wallet (>51 %) 

- Includes vertical and geography-driven acquisitions 

Team 
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AKA, "profit from the core" concept 
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Drivers 
---------------------------

Products 
Customers 
Team 
Competitive 
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Marketing 

,n-site & off-site 

s on customer 

Platforms 

Social Media Monitoring & Analytics 

& 

Text & Sentiment s 

Customer Feedback Management 

Data Management & Integration 
(product matching , CRM integration, etc.) 

Network 
Shopper Marketing 

Advertising Networks (specifically re-marketing) 

Shoutlet 

Involver Sociable Labs 

Bunchball 

Meteor Solutions, 500friends, 

Markets 

Lithium Jive 

MututalMind, Claritics, Spinback* 

Peerlndex 

nback* 

Vovici, Medallia, Confirmit, VisionCritical 

Mercent, others TBD (more research required) 

Searchandise, Sell Point 

Criteo, Dotomi, TeliApart 

Media6Degrees, others TBD 



Time to Impact 
integration complexity, implementation 
effort, time to customer roi, time to 
cash 

Customer Alignment low overlap, demand, 
relevance customer overlap, demand, relevance 

Sales & Services Fit 
relevance to sales & services approach 

Margin Impact 
impact to gross margin trend 

Data Value 
generates or enhances data asset size, 
value and/or ability to take action 

Network Effect 
enhances or exploits network effect 

high complexity/effort 
delayed business impact 

requires new approach 

low (below 65%) 

no or minimal impact 

no or minimal impact 

mixed 

mixed 

moderate adaptation 
required 

moderate (65-80%) 

mixed 

Mixed 

low complexity/effort 
rapid business impact 

high overlap, demand, 
relevance 

strongly complements 
existing approach 

high (80%+) 

high impact 

high impact 
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-ESPN KEURIG TREK 

Room&Boarcf BORD£RS Neutrogena ... ..... 

ORBITZ 
JOCKEY 

r 

® RadioShack. 

MONSTER drugs. t_or_eor MARKET. 

TimberIand 



us $1.4 $4.7 $10.5 

EU $0.2 $0.9 $0.9 

$1.6 $5.6 $11.4 





APPLICATIONS 

Static HTML For Pages 
Thi~ new appl lc:al lot'l from Invo lver offe r§. t he ea§. it"§.1 way 10 
rendf!,( HTML In a Ftl(",ebM k i Framo!" !'Ir'ld t"onflgu re your fM 
pa gE" in jU3t m inute§., (u3tomj.H~ your lab namf" and U!ifi' it <'IS a 
fan gate to drive Facebook Li kes . 

Learn More 

Introducing SML'M: The World's 
First Markup Language For Social 
Brand mMkNN§. and the ir agt"ncit"§. havE' bff'n look ing for a 
simple way to bui ld immt'"(<;iveo, (UHomized eoxperlenc,.,.s 10 
I"'n939"" audiet'lt"e'!. on '!.lKiai media p latforms. 

Learn More 

BRANDS~HA8UD 

AUDIEN (E SERVED 1,1:3 2,000, 1 &4 

Brands using Involver apps 

VlKING] 

Quotes 

WHITEHOUSE 

SPIKE 

~The Involver platform gives us 
top-notch social tools in wbich to 
optimize engdgement omd 

discovery ... Bottom line is that we didn 'tjllst 
serve our core {iJn base; we doubled it." 

Jell Fowler, RCA Records 







Which plan is 
right for you? 

Applications 

Publishing 

Monitoring 

Analytics 

Users 

Support 









Company Acquisition Description 

Scout Labs (-$20MM) Social media monitoring 

Filtrbox Social media monitoring 

Proximal Labs Social network analytics, Big Data expertise 

Salesforce.com· Radian6 ($326MM) Social media monitoring, Social CRM 

Kenlet, now Salesforce Ideas Customer innovation community 

Seesmic Social media marketing 

HiveLive ($6MM) Community platform, social media monitoring 

Kosmix ($300MM) Social media analytics & curation 

Spinback ($1 OMM) Social sharing & analytics 

Efficient Frontier Context Optional ($50MM) Social media marketing 

Techlightenment Social media marketing & analytics 
(majority stake) 
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